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Abstract. 
Compared to its counterparts in western countries, scientific publishing in Malaysia has a 
short history and therefore, it has not been exposed to the experiences and challenges 
provided by time. Yet there are many things that can be done to improve its 
performance in many aspects, especially in terms of the quality of the publications 
themselves. This paper will explain the difficulties encountered by scientific publishers in 
Malaysia and suggest ways to solve these problems. 
Exemplars of effective publishing 
Let us work on the assumption that every society has the potential to produce works in 
written form, whether literary or scientific, fictional or factual. 
1. One example of a remarkable publishing enterprise is found in Tibet. Equipped 
with simple technology, a temple in Tibet has been publishing continuously from 
the 10 t h century to the present. Its output of Buddhist manuscripts and stories 
related to the Buddhist system of belief is meant for the general Tibetan public. 
The Buddhist monks and their disciples produce their own paper out of wood 
pulp harvested from trees grown in a nearby forest. The printing is accomplished 
using a technology developed in China five centuries ago. The entire process of 
paper-making, preparing the printing plates and binding (into a scroll or a book) is 
carried out using very simple materials. During a certain month of every year, the 
monks display all the books in the temple's bookstore for sale. There is a ready 
and enthusiastic market for these books and sales are brisk. The purpose of this 
simple Tibetan press is to spread the enlightening teachings of Buddha to the 
people. One wonders why these monks did not just employ modern means of 
printing to publish their literatures and save all that time and energy. They could 
just as well import their paper rather than make it themselves. Perhaps this 
adherence to tradition is partly spurred by a sense of environmental 
responsibility: buying paper from the outside world may mean contributing to the 
ecological degradation precipitated by unsustainable practices of paper 
manufacturers. In their self-sufficiency, these Buddhist presses generate an 
income for their own state and constitute a business which requires no foreign 
currency. 
2. Let us now examine a Malaysian Islamic book publisher. The publisher is small, 
and it does not get any support from the government or any bank. Its survival 
depends on its loyal customers. The books it publishes focus mainly on subjects 
such as Islamic ethics, Islamic morals, Islamic ideals, etc. None of these 
publications are regarded as significant in a scholarly sense. These publications 
tend to be very slim volumes (mostly less than a hundred pages) and are written 
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in an unsophisticated style (some of these books are in the form of comics). 
Because these publications are in the Malay language, their target audience is 
the middle-class Malay reader with a steady income. Only a few of these 
readers are university-educated and even fewer are highly westernized or 
sophisticated. The point I'm making is that the quality of the books matches the 
intelligence of the readers. Nevertheless, the reader has presumably gained 
religious enlightenment from these books and thus the publisher's noble and 
sacred objectives have been attained. The loyal customers will indirectly ensure 
the continuation and survival of the publisher and the authors will continue to 
receive their due royalties. Everyone is satisfied and business is good. 
3. I will now discuss a second publishing success story. The great philosopher-
mathematician, Dr. Ludwig Wittgenstein (1889-1951), was concerned that his 
ideas would be lost and forgotten after his death. He asked his disciples to save 
all his writings carefully, and he told them to publish them after his death. There 
might be people in the future who would be interested to read and understand his 
ideas which range from philosophy and linguistics to the philosophy of 
mathematics, etc. Wittgenstein is now regarded as an eminent thinker whose 
works are studied by students of philosophy and many others. His fame and 
influence live on long after his demise. His publishers (one of whom is 
Cambridge University Press) derive huge profits due to the high demand for his 
works. Even publications or books discussing his philosophical thought are also 
in great demand and are very quickly sold out. Wittgenstein's style of writing is 
very strange as he does not write in a conventional manner covering introduction, 
main body, and conclusion. Tractatus Logico-Philosophicus, for example, is a 
collection of statements separated by numbers. His explanations may not be 
descriptive but are nonetheless full of meaning and insight. 
4. Maulana Jalaluddin Rumi (1207-1273) was a great scholar. He wrote Divan-i-
Shamsi Tabriz, Discourse (Fihi Ma Fihi), and Mathnawi-i-ma'nawi, none of which 
are written in the style of a lecture. He speaks exclusively about love. All three 
works have seen numerous reprints from the 13 t h century up to the present. This 
is how his teachings are transmitted from one generation to the next. Maulana 
was a great scholar, but he never wrote any scholarly treatises. He chose not to 
approach problems from an academic point of view and found this to be 
advantageous. (Transmission of great teachings from one generation to the next 
can sometimes be more effectively done through stories and not academic 
treatises.) 
5. The Infinite Plan is the title of a book written by Isabel Allende (1942), a famous 
Chilean writer. The book tells us the story of a freelance preacher who preaches 
from town to town in the rural U. S. He tells his audiences to accept their lot in 
life, not to lose hope, to keep working hard, etc. The message he is actually 
selling to his listeners is hope, and they are willing to pay to hear him speak. 
After his sermons, his wife and children would distribute his self-published book, 
The Infinite Plan, to the crowd and collect money. The preacher prints his own 
books using a stencil and simple binding techniques. This man is an author, a 
publisher, a printer and a sage. Truly amazing. 
The illustrations of remarkable publishing stories above share a few things in common: 
1. The presence of noble motives and purposes behind the publications; 
2. The presence of excellent materials; and 
3. The existence of a stable market. 
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A good book also needs a good campaign 
1. Before Albert Einstein (1879-1955), Physics was a subject matter for experts and 
scholars. It was not your typical coffee shop conversation topic but Einstein made 
Physics accessible and relevant to the masses. Once he said that the only 
important feature of a great invention is its surprising effect. Einstein knew very 
well how to draw people's attention to his theory of relativity. One day, I was 
sitting in a coffee shop in Indonesia and overheard a group of people talking 
about the theory of relativity. Each one of them enlarged on his own version of 
the theory. These coffee shop patrons were not university graduates: they were 
probably educated up to high school level. From the conversation, I concluded 
that they had never read a page of Physics. What they claimed to be the theory 
of relativity was actually a figment of their imagination. This anecdote 
demonstrates how an image of a scientific theory can penetrate people's 
consciousness and influence their imaginings. 
2. Before Stephen Jay Gould (1941-2002), paleontology was a subject matter for 
specialists but his personality and style of writing have captured so wide an 
audience that his books have become bestsellers. Among his books are 
Ontogeny and Phytogeny, The Structure of Evolutionary Theory, The 
Mismeasure of Man, Time's Arrow, Time's Cycle, Wonderful Life: The Burgess 
Shale and the Nature of History, etc. 
Marketing is a crucial aspect to any business profit-driven enterprise. If a publisher 
cannot afford expensive advertising or publicity, it could pool resources with other 
publishers to market its titles. 
Examples of successful scientific publications 
1. The biggest success story with regard to scientific publications is General 
Physics by Sears & Zemansky. The authors themselves earned about US$0.50 
million from royalties. This happened in the sixties and seventies, a time when 
vectors were dreaded by students. In high school, they never had to learn about 
vectors, but in the university Physics class, they have had to digest topics such 
as force field, electromagnetic field, coulombs law, Maxwell equations, etc., all of 
which are written in vectorial notations. Understandably, it is very difficult for 
students to comprehend what a vector is, why it is different from a point, what a 
free vector, bound vector, and shifting vector are and so on. Vectors constitute a 
very difficult concept. From a mathematical point of view, vectors are differential 
forms, while in Physics we are dealing with covariant vectors, contravariant 
vectors, and contravariant vector densities. Sears and Zemansky chose their 
niche market: the freshmen. (Its advertising byline heralded the message: 
'Physics without vectors! Physics without pain!'). In those days, there were few 
university Physics textbooks. Imagine all the Physics freshmen in the world 
buying your book! The same story happened to Quantum Physics. 
2. Before Robert Martin Eisberg's Quantum Physics, no textbook for quantum 
physics was available for undergraduates. There were only books meant for 
graduate study. (Before World War II, university education was for the privileged 
elites of society). 
Problems encountered by scientific presses in Malaysia 
The problems encountered by scientific publishers in Malaysia can be seen from several 
angles: 
1. Productivity: how many titles are published in a year? 
2. How many percent of the total output for each title is sold (say within 3 years)? 
3. How much profit is derived from the sale of each title? 
If sales are poor and little or no profit is made from most of the titles, then the publisher 
has a problem. 
No different from any other industry, in order to be able to sell products, book publishers 
must ensure that their products are of high quality. The quality of a book depends on the 
author. If the author has been identified, the next thing to work on is the marketing 
strategy. I have discussed instances of incredibly successful publishing. The next issue 
to tackle is the writer or author. What follows is a case in point. 
Several years ago, I read The World According to Garp by John (Winslow) Irving (1942). 
I was impressed by the man's skill and assumed that Irving must have degrees in both 
philosophy and literature. This writer was surely a very well educated person. Later, I 
read a comment made by Irving's friend before Irving had seriously started his writing 
career. The friend had said that the only thing Irving could do well was write and that he 
should not try other things. One thing is indisputable: Irving is a very talented writer. If 
there is talent, the rest will follow in due course. I read all of Irving's novels and in them I 
found fascinating characters I never dreamed existed. 
Some people are just born to write or they cultivate the skill. A publisher should 
recognize talent at its very beginnings because this talent may prove to be a valuable 
asset. There many ways to recognize good talent. Conducting a national writing 
competition is one way. 
If a writer is really talented, he or she will become a goldmine for a publisher. To this 
end, a publisher should encourage the development of the writer's intellectual and 
literary ability. Obviously, a gifted author is a source of income for any publisher. 
Some great scientists are reluctant writers. Karl Weierstrass (1815-1897) never 
published his theory and findings in the field of Mathematics. Besides being a great 
mathematician, he was also an excellent teacher. His class was always fully attended 
and very lively. Since he was such a reluctant writer, The Collected Works of Karl 
Weierstrass are actually compilations of students' class notes. Any publisher aware of 
these notes could make a fortune by acquiring them. 
Jules Henri Poincare (1815-1912) was a great teacher and a great mathematician. He 
excelled in all branches of applied mathematics but he did not write much. 
Some scientists, on the other hand, are very prolific. Among them are Leonhard Euler 
(1707-1783), Carl Friedrich Gauss (1777-1855) and G. W. von Leibniz (1646-1716). 
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Publication of research findings 
Research reports contain important information and findings but the disclosure of the 
whole report needs the consent of the funder of the research project. It is customary to 
publish parts of the results in the form of a book and several articles. A publisher should 
publish such materials because they are original, up to date, and useful. 
Some publishers limit the number of pages (not less than, say, 100 pages), while a 
project report sometimes contains less than 100 pages. In this case, the publisher 
should not reject the manuscript; instead, he should combine it with other materials and 
publish a book which contains several project reports. A publisher should identify the 
value of the content of a manuscript and not its length (Albert Einstein's dissertation 
consists only of 12 pages while The Ten Commandments delivered to Moses consists 
only of 1 page). 
It is not certain whether IPTA publishers are careful about legal procedures. When we 
market a book or monograph worldwide, distributors like amazon.com will demand to 
see the transfer of copyright from the author to the publisher as witnessed by a lawyer. 
Authors who sign the transfer of copyright document essentially give up any income 
generated by the sale of their works. The strength of a scientific publisher lies in how 
many copyrighted scientific works are surrendered to them. By way of an analogy, we 
cannot say a bank is profitable even if the central bank gives the bank 1000 billion ringgit 
as a start-up capital. The bank is profitable if it can spread the money to responsible 
borrowers, i.e. those who will transform the money into productive activities. A publisher 
is successful if it holds many valuable scientific manuscripts that are highly saleable. 
Strategies which publishers can consider in order to enhance their businesses 
1. Scout for talents, both intellectual and literary. There are several ways to do this. 
Conducting a national writing competition is an option. 
2. Give writers scholarships and send them for training in order to improve their 
abilities. Short courses and further education are possible options. 
3. Encourage qualified scientists to write simple but useful works and guide them 
along the way. 
4. Commission authors to write on particular topics after conducting market surveys 
on what the reading public wants. 
5. Try to distribute worldwide marketable titles such as Alfonso d'Albuquerque: 
Cesar Timur (Penerbit Universiti Malaya). Indonesia is the largest market for 
scientific publications in the Malay language. 
6. The best thing to do as far as the publishing of project reports go is to have them 
written in a literary or more popular vein. In this way, the readership can be 
expanded to cover not only scholars and students but also the ordinary 
layperson. Other parties may have funded the research, but the publisher can 
pay the authors or researchers to present their discoveries and findings in the 
simplest way possible so that more readers will be interested to read about them. 
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